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SECTION 01

FLORIDA MARKETING STARTS HERE
BUILD VISIBILITY BEFORE YOU SPEND HEAVILY ON ADVERTISING

GROW YOUR BUSINESS  |  CALL OR TEXT 305-610-8089 growyourbusiness305@yahoo.com   |   2

MARKETING
BE SEEN. BE REMEMBERED. MAKE IT EASY TO BUY.

Florida is a large, competitive market. A strong small-business strategy combines local visibility, clear offers, social
media, reviews, search, print and consistent follow-up. The goal is not to be everywhere - it is to show up where your
best customers are already looking.

1 START WITH ONE CUSTOMER
Define who you want to reach, where they live or work, what problem they need solved, what makes them
choose one business over another, and what action you want them to take next.

2 BUILD ONE CLEAR OFFER
Customers should understand the service, the benefit and the next step quickly. A clear offer can be stronger
than a complicated list of everything the company does.

3 CHOOSE THE RIGHT CHANNELS
Use the platforms that fit the customer and the business. A local service company may lean on Google,
Facebook and reviews; a visual product brand may lean more heavily on Instagram, TikTok and video.

FLORIDA MARKETING QUICK START

✓ Use a consistent business name, phone number and message everywhere.

✓ Show real work, real products, real results and real customer experiences.

✓ Track calls, messages, bookings and sales - not just likes and views.
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SECTION 02

FACEBOOK MARKETING
BUILD LOCAL TRUST, CONVERSATION AND REPEAT VISIBILITY
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FACEBOOK
LOCAL REACH + COMMUNITY

Facebook can be especially useful for local service businesses, community-based brands and businesses that benefit from
recommendations, reviews, groups and repeat exposure.

1 HOW TO USE IT
Complete the business profile, add accurate contact information, describe the service area, and keep the page
active. Use posts, Reels, Stories and community participation instead of treating the page like a static
business card.

2 WHAT TO POST
Post completed jobs, before-and-after results, customer questions, short educational videos, promotions,
testimonials, community involvement and behind-the-scenes moments. Mix helpful content with direct offers.

3 HOW TO TURN ATTENTION INTO CLIENTS
Give sales-focused posts a next step: call, text, message, book, request a quote or visit. Participate in relevant
local groups without spamming. Answer comments and messages quickly.

FACEBOOK QUICK TIPS

✓ Use local city and neighborhood references when relevant.

✓ Pin an important offer or introduction post.

✓ Reply to comments like a real business, not an automated account.

✓ Boost only content that already has a clear goal.


